
COMM 3263W Media Literacy: Decoding Media Images and Messages 

Summer 2012 • M/W/F 10:10am to 12.05pm • Ford Hall B60  

Instructor: Mia Fischer, MA               Office: Ford Hall 285 
Email: fisch792@umn.edu                                                                          Dept. Phone: 612-624-5800 
Office Hours:  Mo 12.10pm-1.10pm and by appointment                                    

 
I. Course Overview  
 

This is a summer course that condenses a semester’s worth of material into 8 weeks.  Media literacy will 

serve us as a framework and educational tool for accessing, analyzing, evaluating, creating and 

participating with media content. The goal of this course is to help us all develop skills for critiquing 

media images, messages, and means of production. To examine media from a critical perspective is to 

question why things are the way they are, and how they came and continue to be as such. Your job this 

semester will be to articulate your own critical arguments about the political and social significance of 

particular media texts and practices. This work will require us to question much of what we might 

normally take for granted about the media, our culture, our democracy and, ultimately, ourselves. Doing 

this will prompt us to approach media texts and practices as historical, constructed, and political. 

Questions we will engage in revolve around the following issues:  

 How have media texts and practices intersected with my sense of who I am and how I think 
about myself and the world I live? 

 How powerful are the media and its representations?  
 What is the relationship between media representations and existing social inequalities?    
 How have media images and messages changed over time, and how have these changes helped 

to shape our contemporary media culture? 
 What can I do as a media consumer to alert others to the representations I find problematic? 

How can I alert others to the media representations I find productive? 
 
The first four weeks center on the theme of “texts.”  During this time we will focus primarily on issues 

about how meanings are created in media texts and through patterns of representation.  The second 

half of the course centers on the theme of  “contexts” and integrates the study of meanings within 

media texts with an emphasis on exploring social, political, and historical conditions that account for 

why certain kinds of meanings circulate freely in popular media and others do not. We will begin by 

approaching media literacy in a way that is closer to the familiar notion of literacy as a skill for decoding 

meaning. The later part of the course tilts towards a “media citizenship” approach to literacy.  Media 

citizenship asks us not only to be savvy decoders and consumers of media, but to think about how we 

can play a role in creating a media system that fulfills democratic ideals. A premise of this approach is 

that a vibrant democracy requires thought and deliberation about how to create media structures that 

can circulate diverse ideas and possibilities for expressions of identity.  Media citizenship suggests that 

media structures might be just as important for democracy to flourish as properly functioning executive, 

legislative, and judicial branches of government are.  
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II. Course Materials  
 

All the required readings are in two places. 1. Some are hyperlinked in this syllabus online, via Lore and 
2. all PDFs are loaded on Lore. I am flexible with the use of the term “readings.” Some days you will read 
difficult academic pieces, other days you will watch videos or read blogs. No matter the type of reading, 
you are required to consume it all before you show up to class. Due to the online nature of all the 
readings, it is up to you whether you want to print them out (those that are literal texts). Regardless, you 
have to come to class prepared to discuss the readings. Taking notes while you engage with the 
readings is highly recommended.  
 
You will need a functioning UMN email account that you check regularly and access to Lore. 
 
 
III. Philosophy and Policies ** PLEASE READ THIS SECTION CAREFULLY AND THOUGHTFULLY **  
 
A. Class Time 

This class may be unique to your college experience thus far as it is primarily discussion based. I will 
often begin class with clarifying key terms and concepts for the day’s readings. We will then transition 
into small and large group discussions based on the readings. I will often bring in media texts for us to 
engage with and connect to the class readings. I especially encourage you to add to class discussion 
when you are still working through ideas and/or are puzzled by class content. My expectation as a 
teacher and continual student of the world is that our best learning derives from classroom discussions 
that:  

 • challenge or defend the ideas, theories, and skills that are presented to us,  
 • extend a body of knowledge into different arenas and applications, and  
 • result in a synergy that compels us to seek resolution to these discussions.  
 
B. Academic Integrity  

Plagiarism and other forms of cheating will not be tolerated in this course.  All presentations and 
written work submitted in this class must be the original work of the student.  Close adherence to the 
content or arrangement of someone else’s work must be accompanied by a clear acknowledgement of 
the source, employing MLA or APA citation.  Consistent with the University’s Student Conduct Code, 
any finding that a student has committed an honor violation will result in an F grade for the course. If 
you have any questions as to what constitutes academic dishonesty, please contact me and/or refer to 
the University website (http://advisingtools.class.umn.edu/cgep/studentconduct.html).     

 
C. Attendance  

Attending class on a regular basis is imperative to your learning and success in this class. Because this is 
not a lecture-based class, it will be very difficult to “catch up” on what you missed when absent.  
Attendance will be taken regularly.  However, I realize that emergencies do arise, so you are allowed 
two classes of absences for emergencies such as illness, family emergencies or celebrations, 
mechanical failure of your car, alarm clock, bicycle, etc. with no penalty to your grade.  Any absence 
beyond the two allotted will result in a deduction of five points per absence from your final grade at 
the end of the semester. My hope is that you attend class regularly because you are interested and 
engaged in the class material and discussion. It is your responsibility to talk with a peer about what 
you miss during class. 
 
 

http://advisingtools.class.umn.edu/cgep/studentconduct.html
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D. Class Conduct and Values  
Each of us comes from different backgrounds and experiences. It is my teaching philosophy to create a 
class room environment where everyone feels comfortable to express their views and respects the 
opinions and reaction of others.  Appropriate conduct in our classroom is governed by two core 
values: inquiry and civility. Inquiry demands that our classroom serve as an open forum for the 
exchange of ideas. Civility demands the preservation of courtesy and consideration. Nothing less than 
ultimate respect for the voice, rights, and safety of others will be tolerated in this course. Threatening 
or disruptive behavior will result in course dismissal and failure.

 
E. Late Work  
1. Discussion questions must be completed on time (before the class session when we discuss them).   
2. If you have a conflict with a due date, be sure to talk with me about it in advance of that date. 

Unless we have discussed and arranged for special circumstances in advance, late work will not be 
accepted for a grade.  

 
F. Gizmos and Gadgets  
1. Laptops are allowed due to our electronic course material. If I catch you on Facebook, Twitter, 

email or any other website I have not OKed during class I will ask you to leave.  It is super 
distracting for other students and you are not paying tuition to update your FB status.  

2. No cell phones or texting! 
 
G. Impairment/Disability  

Reasonable accommodations are made for students with properly documented disabilities. Students 
approved to receive accommodations through the Center for Disability Services (http://ds.umn.edu)  
are responsible for notifying me during the first week of class and one week before accommodation is 
needed.  
 

H. Mental Health 
Adjusting to the high expectations of academic life can be difficult and hard to handle. If you are 
experiencing stress, anxiety, and/or depression do not hesitate to contact Boynton to make an 
appointment with the Mental Health Clinic (612-624-1444). Talking through your problems is an 
effective way to get through this challenging time in your life. There is no shame or embarrassment in 
seeking mental health assistance.  

 
I. Remarks about Reading  

Keeping up with the reading and participating in class discussion will be essential to your own success 
in this course, and everyone’s collective effort will be essential for us all to get the most out of the 
class. Our time in class demands challenge, justification, and discussion of ideas raised in the assigned 
reading. Likewise, your course grade and academic experience will be enhanced if you can effectively 
articulate and contextualize different concepts offered in the readings. In this regard, be sure that you 
plan ahead and don’t read at the last minute. To do well in this class, you’ll need to closely follow the 
authors' arguments, take notes, and start formulating your own responses in papers and dqs.   

 
J. Remarks about Research: the “Wikipedia rule”  

I love the internet. I keep up with friends living far away and like to read about and see images of 
different places and things. Wikipedia and other web sites can introduce me to something new or 
unfamiliar. Wikipedia might even point me in the direction of more authoritative research. Wikipedia, 
though, does not constitute an appropriate source for academic research. Research that has been 
peer-reviewed, edited, and accepted for publication is more credible than the often capricious efforts 

http://ds.umn.edu/
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that appear on a blog or web site. What you find online may be colorful, provocative, and interesting, 
but usually is not adequate for college-level research.  Be sure to note the difference between a web 
page and a secured reference database that you access from a web page. Sources found within 
academic databases like EBSCO often are likely to be highly credible sources.  So, the Wikipedia rule is 
simple: don’t cite web sites…including Wikipedia.  

 
 

IV. Course FAQs  
 

What is required to pass this course?  
1. Note the attendance policy for this course. Missing too many class sessions will result in automatic 

course failure.  
2. Completion of all assigned work is necessary to pass this course. Any work left uncompleted will result 

in automatic course failure.  
 
I need to know/appeal my grade. 
1. Due to right-to-privacy restrictions, I do not discuss grades via email or over the phone.  
2. I follow a “24/7” policy for discussing and appealing grades. If you want to appeal a grade, submit a 

brief typewritten memo more than 24 hours after and within 7 days of earning that grade explaining 
why you feel a change is warranted.  

 
What’s the course grading scale?  

100-93.0% = A  89.99-87.5% = B+  79.99-77.5% = C+ 69.99-67.5% = D+ 
92.9-90.0% = A-  87.49-83.0% = B  77.49-73.0% = C 67.49-63.0% = D 
82.99-80.0% = B-  72.99-70.0% = C-  62.99-60.0% = D-  
59.99% and below = F 

 
V. Course Assignements  
 Discussion Questions: 100 pts   20% 
 Autobiographical Analysis paper: 50 pts  10% 
 Section Response paper: 50 pts   10% 
 Movie Response paper: 50 pts   10% 
 Advertising Presentation: 50 pts  10% 

Final Media Issue paper: 100 pts  20% 
 Participation: 100 pts    20% 
 = Total Points Possible: 500 pts              100% 
 
 
Discussion Questions (20%) 
You must post at least two discussion questions on our Lore site per class period. DQs must be posted 
by 6 p.m. the night before class in order to count. You may skip discussion questions up to three times 
without any consequences to your grade. Exactly what those questions should look like will vary from 
topic to topic (and from student to student), but you should be aiming for questions that serve as 
productive jumping-off points for our in-class discussions. Simple Yes-or-No questions will not suffice. 
The questions should closely engage with the assigned readings. You might want to include quotations 
from the texts as a way of setting up the question you are raising, but this is not required.  If you don’t 
understand an argument or concept, your question may ask for collective clarification. However, you 
should also formulate more complex questions designed to tease out and evaluate the problems and 
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issues presented in the readings.  Ideally, some of your questions will be comparative, in the sense of 
placing essays within the context of other material we have read and/or contrasting critical 
perspectives.  
 
I strongly encourage all of you to add content to our Lore stream, respond to people’s discussion 
questions, post media examples and explain how it connects to our discussion, etc! 
 
Autobiographical Analysis Paper (10%) 
Each student will write a 4-page paper about a media text that influenced her/him. Students will work 
with a small writing workshop group to talk in depth about these reflections. You will receive feedback 
on a draft version from me and with time for revision before the final version of the essay is due. I will 
go over this assignment in further detail during class. 
 
Section Response Paper (10%) 
You will be asked to write a 3-5 page analysis paper on one of the first two units we are discussing: 1) 

Conceptualizing Media Criticism or 2) Media Representations and Identity. This assignment asks you to 

apply the concepts from that section to a specific media example. Additional details of what is expected 

in the section analysis papers will be given out and discussed in class.  

Movie Response Paper (10%) 
As we are watching numerous movies in this course, you’ll be asked to write a 3-5 page response paper 
on one of those movies and provide a thorough analysis of that movie by drawing in and engaging the 
readings from that particular week.  
 
Advertising Presentation (10%) 
For this assignment you will give a 5 minute oral presentation to our class analyzing an advertisement 
using concepts from course readings. 
 
Final Media Issue Paper (20%) 
You will write a 5-7 page final paper offering your own analysis of a current, media-related controversy 
or issue (e.g. the net neutrality debate, the objectification of women in media, CISPA, Facebook privacy 
issues etc.). You should bring some of our class readings into the conversation along with your own 
analysis and additional research material.  I will offer suggestions for several discussion topics, but you 
may also propose your own. Further details will be discussed in class. I am open to media productions 
being used in conjunction with this paper as a trade in for some of the writing material (crafting a video, 
podcast, etc.). Given the shortness of this summer term, I strongly recommend you be in touch with me 
early about possible ideas.  
 
Presence/Participation (20%)  
I regard your active presence as constituting a vital part of your classmates’ learning experiences. Some 
notes regarding presence:  1. Do not equate presence with attendance. You do not earn credit just for 
showing up.  2. Presence includes both being on time to class and meaningful participation in class (i.e. 
quality of your contributions to discussion, group activities, paper workshops, presentations, and 
projecting a productive attitude). In addition, you will each choose one day where you will be 
responsible to be the discussion leader of the class session. This will mean providing a short summary of 
the article(s) and posing your question for class discussion. You will also be looked to as the “expert” for 
that particular class session, so you’ll have to make sure to be extra familiar with the readings for that 
day. Sign-ups will be available on the first day of class. 
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VI. Tentative Schedule  
 
*** This schedule is preliminary and subject to change.  Advance notice of schedule changes will be given if 
possible.   
 

I. Conceptualizing Media Criticism 

Mo 6/11 

Introductions & 

Autobiographical 

Analysis 

  

 Kellner, Douglas (2011) “Cultural Studies, Multiculturalism, and Media Culture” (Chapter 1,      

pp. 7-18) in Gender, Race, and Class in Media. A Critical Reader 3
rd

 Edition. Thousand Oakes:      

Sage Publications. 

Silverblatt, A. et al. (1999). “Autobiographical Analysis” in Media Literacy: A Handbook.      

Armonk, NY: M.E. Sharpe (Chapter 2; pp. 66-101) 

Wed 6/13 

Debating & 

Defining Media 

Literacy  

 

Potter, W. J. (2005). “Defining Media Literacy” in Media Literacy. 3
th

 Ed. Thousand Oaks CA: 

Sage. Chapter 1. 

 

Carr, Nicholas. “Is Google Making Us Stupid?” The Atlantic. July/August 2008. Web.  

Shirky, Clay. “Why Abundance is Good: A Reply to Nick Carr.” Britannica Blog. 17 July    

2008. Web.  

Carr, Carr, Nicholas. “Why Skepticism is Good.” Britannica Blog. 17 Jul  2008. Web.  

Rich, Moto. “Literacy Debate: Online R U Really Reading.” New York Times. 27 July 2008.                                                      

Web.  

Fr 6/15 

The Political 

Economy of the 

Media 

McChesney, Robert (2008) “The Political Economy of the Media. Enduring Issues, Emerging 

Dilemmas” (Introduction) New York: Monthly Review Press 

Waetjen, Jarrod & Gibson, Timothy (2007). “Harry Potter and the Commodity Fetish” in 

Communication and Critical/Cultural Studies 4(1), pp. 3-26.  

Price Fixing Charges filed against Apple and major Publishers re eBooks  

Screening: Selections from “About the Media” (2009) 

Mo 6/18 

 Semiotics and 

Meaning Making 

 

Hall, Stuart (1973) “Encoding/Decoding” 

Williamson, Judith (1978). “Introduction: Meaning and Ideology” in Decoding 

Advertisements: Ideology and Meaning in Advertising. New York: Boyars (pp. 11 – 14). 

Williamson, Judith (1978). “A Currency of Signs” in Decoding Advertisements: Ideology and 

Meaning in Advertising. New York: Boyars (pp. 20 – 39). 

Snoop Dogg "Wet" video (Capitol Records, 2010)      AUTOBIOGRAPHICAL PAPER DRAFT DUE  

Wed 6/20  

Hegemony & 

Ideology I 

 

Nealon, Jeffrey & Searls Giroux, Susan (2003) “Ideology” (Chapter 6, pp. 83-94). The Theory 

Toolbox: Critical Concepts for the Humanities, Arts, and Social Sciences. Lanham, MD: 

Rowman and Littlefield.  

Lull, James “Hegemony” (Chapter 4, pp. 33-36) in Gender, Race, and Class in Media. A Critical 

Reader 3
rd

 Edition. Thousand Oakes: Sage Publications. 

http://www.theatlantic.com/magazine/archive/2008/07/is-google-making-us-stupid/6868/
http://www.britannica.com/blogs/2008/07/why-abundance-is-good-a-reply-to-nick-carr/
http://www.britannica.com/blogs/2008/07/why-skepticism-is-good-my-reply-to-clay-shirky/
http://www.nytimes.com/2008/07/27/arts/27iht-27reading.14806779.html
http://www.nytimes.com/2012/04/12/business/media/amazon-to-cut-e-book-prices-shaking-rivals.html?pagewanted=1&_r=3&hp
http://www.nytimes.com/2012/04/12/business/media/amazon-to-cut-e-book-prices-shaking-rivals.html?pagewanted=1&_r=3&hp
http://www.youtube.com/watch?v=2-Fj33r2qdc&noredirect=1
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Fr 6/22                     

Ideology & 

Hegemony II 

 

Screening: Dreamworlds III (2008)                                           PAPER WORKSHOP GROUPS MEET 

II. Media Representations and Identities 

Mo 6/25  

Class & the Media 

 

Butsch, Richard (2011) “Ralph, Fred, Archie and Homer: Why Television Keeps Re-creating 

the White Male Working-Class Buffoon” (Chapter 13, pp. 101-109) Ralph, Fred, Archie and 

Homer 

Fahy, Thomas (2011) “One Night in Paris (Hilton). Wealth, Celebrity, and the Politics of 

Humiliation” (Chapter 33, pp. 301-309) in Gender, Race, and Class in Media. A Critical Reader 

3
rd

 Edition. Thousand Oakes: Sage Publications. 

Screening:  The Simpsons                                                  FINAL AUTOBIOGRAPHICAL PAPER DUE  

Wed 6/27  

Representations of 

Race I 

 

Hall, Stuart (1981) “The Whites of Their Eyes: Racist Ideologies and the Media”  

hooks, bell “Eating the Other: Desire and Resistance” in Media and Critical Studies Key Works  

Dyer, Richard (1997) “The Light of the World” (Chapter 3) in White. New York: Routledge.  

Lim, Thea. “Mixed Race Mess: Alicia Keys and Unthinkable Interracial Dating.” Racialicioius. 

25 May 2010.   

Fr 6/29 

Representations of 

Race II 

 

Hasinoff, Amy Adele. (2008). “Fashioning Race for the Free Market on America's Next Top 

Model.” Critical Studies in Media Communication, 25 (3,3), pp. 324 – 343. 

Banet-Weiser, Sarah (2007) “What’s your flava? Race and post-feminism in media culture” 

(Chapter 8, pp.) In Interrogating Post-Feminism: Gender and the Polticis of Popular Culture. 

Durham: Duke University Press. 

My Mother and My Grandmother Were “The Help” 

Screening: Do the Right Thing (1989) or Bamboozeled (2000) 

Mo 7/02  

Representing 

Feminism I 

 

Gill, Rosalind & Arthurs, Jane. (2006). Editors’ Introduction: New Femininities? Feminist 

Media Studies, 6 (4), pp. 443-451. 

McRobbie, Angela (2004). “Post-Feminism and Popular Culture” Feminist Media Studies, 4(3), 

pp. 255-264.  

Gerhard, Jennifer (2005). “Sex and the City” Feminist Media Studies, 5(1), 37-49.  

Screening: Sex and the City (2008)                                           

Wed 4
th

 of July – No Class! Happy Independence Day!! 

Fr 7/06  

Representing 

Douglas, Susan. “Girls Gone Anti-Feminist.” In These Times.  22 February 2010. Web.  

Levy, Ariel. “Raunch Culture.” Female Chauvinist Pigs: Women and the Rise of Raunch 

http://www.rider.edu/files/butsch_grc_media.pdf
http://www.rider.edu/files/butsch_grc_media.pdf
http://www.racialicious.com/2010/05/25/mixed-race-mess-alicia-keys-and-unthinkable-interracial-dating/
http://brucepoinsette.wordpress.com/2011/08/15/my-mother-and-my-grandmother-were-the-help/
http://www.inthesetimes.com/article/5575/girls_gone_anti-feminist/
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Feminism II 

 

Culture. New York: Free Press, 2005. 7-45. 

Kipnis, Laura, O’Rourke, Meghan and Wendy Shallit. “Pornified and Female Chauvinist Pigs: 

What’s Caused the Sexualization of Our Culture.” Slate.com. 20-22 September 2005.  

In which we betray our gender 

5 Ways to Whore-Up Your Daughter in Time for Halloween 

Screening: Miss Representation (2011) 

Mo 7/9 
Representations of 
Masculinity  

 

Katz, Jason (2011) “Advertising and the Construction of Violent White Masculinity: From 

Eminem to Clique for Men” (Chapter 29, pp. 261-269) in Gender, Race, and Class in Media. A 

Critical Reader 3
rd

 Edition. Thousand Oakes: Sage Publications. 

Parameswaran, Radhika & Henson, Lori. (2008). Getting Real With “Tell It Like It Is” Talk 

Therapy: Hegemonic Masculinity and the Dr. Phil Show. Culture & Critique, Vol. 1 (3), pp. 287-

310. 

Carroll, Hamilton. (2008). “Men’s Soaps: Automotive Television Programming and 

Contemporary Working-Class Masculinities.” Television & New Media, 9 (4), pp. 263-283. 

Male geeks reclaim masculinity at the expense of female geeks 

Screening: Tough Guise (2006)                                                                           SECTION PAPER DUE 

Wednesday 7/11  
Hip Hop I 
 

 

Rodman, Gil (2006) “Race and other four letter words: Eminem and the Cultural Politics of 
Authenticity” in Popular Communication, 4(2), 95-121.  
 
Azikwe, Marlo (2011) “More than Baby Mamas: Black Mothers and Hip Hop Feminism” 
(Chapter 16, pp. 137-143) in Gender, Race, and Class in Media. A Critical Reader 3

rd
 Edition. 

Thousand Oaks: Sage Publications.  

Fr 7/13                            

Hip Hop II 

Smith, David (2008). “Critiquing reality-based televisual Black fatherhood: A critical analysis 
of Run's House and Snoop Dogg's Father Hood” in Critical Studies in Media Communication, 
25(4), 393-412.  
 
Lane, Nikki (2011). “Black Women Queering the Mic: Missy Elliott disturbing the Boundaries 
of Racialized Sexuality and Gender” Journal of Homosexuality, 58(6/7), 775-792 
 
Screening: Hip Hop Beyond Beats and Rhymes (2006)                 FINAL PAPER PROPOSALS DUE                                                                                              

Mo 7/16  
 
Pornification & 
Physical Violence  

 

Caputi, Jennifer (2011) “The Pornography of Everyday Life” (Chapter 34, pp. 311-320) in 

Gender, Race, and Class in Media. A Critical Reader 3
rd

 Edition. Thousand Oaks: Sage 

Publications.  

Dworkin, Andrea.  Selections from Pornography: Men Possessing Women. New York: Plume, 

1979. 

McElroy, Wendy. Selections from XXX: A Woman’s Right to Pornography. New York: St. 

Martin’s Press. 1995.  

Clark-Flory, Tracy (2011, August) “When Porn meets Real Motherhood” Salon.com  

http://www.slate.com/id/2126570/entry/2126749/
http://www.slate.com/id/2126570/entry/2126749/
http://www.gabbysplayhouse.com/?p=1444
http://www.buenobaby.com/nuevo/content/5-ways-whore-your-daughter-time-halloween
http://geekfeminism.org/2010/07/07/male-geeks-reclaim-masculinity-at-the-expense-of-female-geeks/
http://www.salon.com/2011/08/16/madison_young_2/singleton/
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Sexual Assault Prevention Tips Guaranteed to Work                                                                               

Ten Things Men Can Do to Prevent Gender Violence  

Love the Way You Lie: Pop culture, Race and Domestic Violence                                                         

A good year for Chris Brown is a bad year for women                                      MOVIE RESPONSE                            

Fischer, Mia “Chris Brown, Rihanna, or Oops we did it again?” (Blog Post)              PAPER DUE 

Wed 7/18  
 
 
Queer Television I 
 

Rooser Tails Comic: Queer 101  

Barnhurst, Kevin (2007) “Visibility as Paradox. Representation and Simultaneous Contrast” 

(pp. 1-20) in Media Queered: Visibility and its Discontents. New York: Peter Lang.  

Padva, Gilad (2008) “Educating The Simpsons: Teaching queer representations in 

contemporary visual media” Journal of LGBT Youth, 5(3), 57-73.  

Ciasullo, Ann. (2001). Making Her (In)-Visible: Cultural Representations of Lesbianism and the 
Lesbian Body. Feminist Studies, 27 (3), pp. 577-608. 
 
Halberstam, Jack “You Cannot Gaga Gaga” (I strongly encourage you to watch the Telephone 
video ft. Beyoncé before/after reading this blog post)  
 
More than just ‘Lip Service‘?- Stereotypes in lesbian focused drama 

Screening: The Simpsons S8 E15, The L Word  S1 E1 

Friday 7/20  

 

Queer Television II 

 

Stelter, Brian (2012, May 8) “Gay on TV: It’s All in the Family” New York Times   
 
Sender, Katherine (2006) “Queens for a day: Queer eye for the straight guy and the neo-
liberal project” Critical Studies in Media Communication, 23 (2), 131-151. 
 
Becker, Ron (2009) “Guy love: A queer straight masculinity for a post-closet era” In G. Davis 
and G. Needham (Eds.), Queer TV: Theories, Histories, Politics (pp. 121-140). New York: 
Routledge, 2009.  
 
Screening: Boys Don’t Cry (1999) or Milk (2008) 

Mo 7/23  
 
Advertising  
 

Jhally, Sut (2011) “Image-Based Culture: Advertising and Popular Culture” (Chapter 22, pp. 

199-203 in Gender, Race, and Class in Media. A Critical Reader 3
rd

 Edition. Thousand Oakes: 

Sage Publications. 

Messner, Michael & Jeffrey Montez de Oca. (2005). “The Male Consumer as Loser: Beer and 

Liquor Ads in Mega Sports Media Events.” Signs: Journal of Women in Culture and Society, 30 

(3), pp. 1880-1909. 

Dr. Pepper (ad)  

Dr. Pepper 10 response  

 

Screening: Parts of Killing us Softly 4 (2010)                                 ADVERTISING PRESENTATIONS 

III. New Media Cultures 

http://girlwpen.com/?p=1729
http://www.jacksonkatz.com/wmcd.html
http://medialiteracyproject.org/blog/love-way-you-lie-pop-culture-race-and-domestic-violence
http://feministing.com/2012/01/03/a-good-year-for-chris-brown-is-a-bad-year-for-women/?utm_source=twitterfeed&utm_medium=twitter
http://imgeistderzeit.wordpress.com/2012/03/27/chris-brown-rihanna-or-ooops-we-did-it-again/
http://www.roostertailscomic.com/?p=994
http://gagajournal.blogspot.com/2010/04/you-cannot-gaga-gaga.html
http://www.youtube.com/watch?v=EVBsypHzF3U&ob=av2e
http://www.youtube.com/watch?v=EVBsypHzF3U&ob=av2e
http://flowtv.org/2011/08/lip-service/
http://www.nytimes.com/2012/05/09/business/media/gay-on-tv-its-all-in-the-family.html?_r=1&hpw&gwh=C8FA8AA11A715E4F173EA2CCFC88A936
http://www.youtube.com/watch?v=Qjcas79lqRQ
http://feministing.com/2012/01/09/dr-pepper-10-response-more-patronizing-than-ad/
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Wed 7/25  

Media and War  

 

The Propaganda Model - An Overview 

Turse, Nick (2008) “The Complex: How the Military Invades Our Everyday Lives” New York: 

Metropolitan Books (Excerpts)  

Hoyt, Mike and Palattella, John (2007)“Reporting Iraq: An Oral History of the War by the 

Journalists who covered it” (pp. 19-28). Hoboken, NJ: Melville House Publishing.  

Fischer, Mia “Commemorating 9/11 NFL Style” (Blog Post) 

Screening: Why We Fight (2005) 

Fr 7/27  
 
Reality TV 
 

Pozner, Jennifer (2010) “Resisting Project Brainwash”  (pp. 8- 32) in Reality Bites Back. The 

Troubling Truth About Guilty Pleasure TV. New York: Seal Press.  (Online Access via UMN) 

“The Reality Principle” by Kalefa Sanneh 

 “America’s New Icons” 

Has Reality TV Become Black Women’s Enemy?  

Lowe’s Pulls Advertising from Muslim Reality Show After Bigots Complain 

Screening: Selections from Jersey Shore, TBL, American Chopper, Shahs of Sunset 

Mo 7/30  

Convergence 

Culture & Social 

Networking 

 

Jenkins, Henry (2006) “Convergence Culture: Where Old and New Media Collide” 

(Introduction and Conclusion), New York: New York University Press. 

Keen, Andrew “The Cult of the Amateur” (Podcast from NPR, June 16 2007)  

Grossman, Lev “Time’s Person of the Year 2006 is You” (December 25, 2006) 

Lessig, Lawrence "For the Love of Culture: Google, Copyright, and Our Future.” The New 

Republic. 26 January 2010. Web.  

Screening: Copyright Criminals (2009) 

Wed  8/1  

Net Neutrality/ 

Online 

Surveillance/SNS 

 

Turow, Joseph (2011). “The Daily You: How the New Advertising Industry is Defining your 

Identity and Your Worth” (Introduction: pp. 1-12); New Haven: Yale University Press.  

Andrejevic, Mark (2007) “Three Dimensions of iCulture” Lawrence, KS: University Press of 

Kansas, 22-51.  

boyd, danah (2011) “White Flight In Networked Publics? How Race And Class Shaped 

American Teen Engagement With MySpace and Facebook” (pp. 203-222) in Race After the 

Internet, New York: Routledge. 

Screening: Mad Men, PBS News Hour Debate on SOPA 

Fr 8/3                 

Course Wrap Up  

Presentations & Final Papers Due 

http://www.chomsky.info/onchomsky/2002----.htm
http://imgeistderzeit.wordpress.com/2012/02/28/commemorating-911-nfl-style/
http://prime2.oit.umn.edu/primo_library/libweb/action/dlSearch.do?dscnt=1&fromSitemap=1&onCampus=false&query=any%2Ccontains%2CReality%20Bites%20back&dstmp=1334425213018&dym=true&highlight=true&lang=eng&indx=1&vl%28freeText0%29=Reality%20Bites%20back&group=
http://www.newyorker.com/arts/critics/atlarge/2011/05/09/110509crat_atlarge_sanneh
http://www.newsweek.com/2010/07/22/america-s-new-icons.html
http://www.theroot.com/views/has-reality-tv-become-black-women-s-enemy
http://jezebel.com/5866814/lowes-pulls-advertising-from-muslim-reality-show-after-bigots-complain?tag=badvertising
http://www.npr.org/templates/story/story.php?storyId=11131872
http://www.time.com/time/magazine/article/0,9171,1570810,00.html
http://www.tnr.com/article/the-love-culture?page=0,5.



